GCSE Business Studies lessons

Via the Internet

Title:
 Marketing: Price

Web site address::  Learn.co.uk

Area of Syllabus: 3.5 Marketing  Mix / Price.

The purpose is: To understand what price is and how it can be determined.

Assessment objective: Demonstrate knowledge and critical understanding.

Student Activity

Look up the following web site address and answer the questions that follow:

 learn.co.uk

Scroll down to Key Stage 4, click on Business Studies 

Scroll down page to Marketing and select  Price.

	Marketing

	 
	


Analysing the market
	

	 
	
Price

	

	 
	
Product

	

	 
	
Promotion

	

	 
	
Distribution

	


 Select Price

Answer the following questions

Price

1. What is the importance of price?

2. Scroll down page and click on Factors, which determine price on the left-hand side of the  screen. 

 Look at the Supply and Demand curve and answer the following questions.   

a. When the price is 50p what is the quantity of fruit demanded? 

-------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 

b. When the price is 10p what happens to demand? Explain why this happens.

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

c. Explain the relationship between consumer demand and price?

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

d. When the price of the fruit is 50p how much fruit do the suppliers (i.e. the fruit growers) supply to the market?

-----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

e. Explain why this happens?

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Pricing Methods

Click on the back button  

Click on pricing methods
Look in diagram and

Click on Market based pricing
	Cost-based pricing 
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Diag 1

Click on skimming price and answer the following questions

1. What is meant by skimming price?

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

2. In what circumstances would a company use skimming price?

------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

3. Give two examples of goods which might be priced in this way?

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Click on penetration pricing and answer the following questions.

1. What is meant by penetration pricing?

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

2. In what circumstances would a company use penetration pricing?

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

· Click on cost-based pricing from menu at bottom.

· Click on cost-plus pricing

Read the dialogue information box and answer the following questions.

1. What is meant by cost-plus pricing?

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

2. What are fixed cost (FC)? Give an example.

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

3. What are variable cost (VC)? Give and example.

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

4. If VC of making a doll is £4 and the FC is £1000 for a 100 units, what is the total cost of making the doll? If the company adds on £2 for profit what will be the Selling Price of the doll? 

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

5. Evaluate the use of cost –plus pricing in a competitive market.

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Click on factors determining price in the side menu.

Identify and explain the main factors which affect price.

Click on factors determining price and then competition
a. Explain how competition affect price.

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Click on back button and click on Supply and Demand 

b. Explain in detail  how scarcity will affect price. Give an example.

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

c. Explain in detail how seasonal demand will affect price. Give an example.

------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
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