Title:
ADVERTISING STANDARDS AUTHORITY AND INDEPENDENT TELEVISION COMMISSION

Web Site Address:
www.asa.org.uk
Area of syllabus:
Marketing

The purpose of the search is:

-to identify and describe the main functions of the Advertising Standards Authority

Starting from the www.asa.org.uk answer the following questions related to your search:

1. What do the letters ASA stand for?

-------------------------------------------------------------------------------

2. What is the ASA?

--------------------------------------------------------------------------------------------------------------------------------------------------------------

3. What does the ASA ensure?

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
Click on Self regulation from left hand side of home page.

4. What does the ASA control?

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

5. Does the ASA offer protection to consumers even if a complaint is not made?   

Yes/No

Click on Advertising Under Control

6. Who controls advertisements on TV and Radio?

-------------------------------------------------------------------------------

7. Who is the ASA independent of?

-------------------------------------------------------------------------------

8. State and explain  the three main ways the ASA can protect consumers and keep standards high.

-----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

9. Who decides whether an advertisement breaks the rules?

-------------------------------------------------------------------------------

10. State 4  sanctions which the ASA can use to ensure that advertisements that break the Codes are amended or withdrawn.

------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Scroll back up to hyperlink ‘Independent Television Commission’  and Click on it

Click on ‘About the ITC’ at left hand side of screen

11. What do the letters ITC stand for?

-------------------------------------------------------------------------------

12. What is the role of the ITC?

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

13. Who is the ITC independent of?

--------------------------------------------------------------------------------------------------------------------------------------------------------------

14. Where does the ITC obtain their funding from?

-------------------------------------------------------------------------------

15. With the help of your text-book, state the types of advertisements which the ITC controls.

-----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

16. Draw out the ITC logo.

TEACHER’S NOTES (Questions with Answers)

Title:
ADVERTISING STANDARDS AUTHORITY AND INDEPENDENT  TELEVISION COMMISSION

Web Site Address:
www.asa.org.uk
Area of syllabus:
Marketing

The purpose of the search is:

-to identify and describe the main functions of the Advertising Standards Authority

Starting from the www.asa.org.uk answer the following questions related to your search:

1. What do the letters ASA stand for

(Advertising Standards Authority)

2. What is the ASA

(The ASA is the independent, self-regulatory body for non-broadcast advertisements in the UK.  )

3. What does the ASA ensure?

It ensures that ads are legal, decent, honest and truthful.

Click on Self regulation from left hand side of home page.

4. What does the ASA control

It controls the content of advertisements (except those on television and radio)

5.
Does the ASA offer protection to consumers even if a complaint is not made?   Yes/No

(Yes)

Click on Advertising Under Control

6. Who controls advertisements on TV and Radio

(ITC)

7. Who is the ASA independent of

(It is independent of  both the Government and the advertising industry.)

8. State and explain  the three main ways the ASA can protect consumers and keep standards high.

(Answers will be taken from the information below the headings:  Research

Pre-publication advice and resolving complaints.

9. Who decides whether an advertisement breaks the rules?

(The ASA has a Council of 12 people who decide whether or not an advertisment breaks the Codes.

10. State 4  sanctions which the ASA can use to ensure that advertisements that beak the Codes are amended or withdrawn.

Refusal of further advertising space

Adverse publicity

Withdrawal of trading privileges

Legal proceedings

Scroll back up to hyperlink ‘Independent Television Commission’  and Click on it

Click on ‘About the ITC’ at left hand side of screen

11. What do the letters ITC stand for

(Independent television Commission)

12. What is the role of the ITC

(The ITC licences and regulates commercial television in the UK.)

13. Who is the ITC independent of?

(The Government and the broadcasters)

14. Where does the ITC obtain their funding from?

(Fees from licensees)

15. With the help of your text-book, state the types of advertisements which the ITC controls.

(Advertisements on TV and Radio).

16. Draw out the ITC logo.

(Drawing from Web Site)
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